General Terms and Conditions

All Bookings (as defined herein) made shall be subject to these General Terms and Conditions which shall become a binding

contract on the Advertiser and the Advertising Agent.

I. DEFINITIONS:

In these conditions, the terms contained herein, the initial letter of which is capitalised, shall have the following meanings

(except where the context otherwise dictates)

“Advertiser’ means a person, firm or company which has placed Booking(s) with the Station or has authorised its
"Advertising Agent” to place Booking(s) with the Station. The term shall also mean and include the Advertiser's successors
in file and assignee.The Advertiser, together with its "Advertising Agent”, are jointly and severally responsible for all

payments due fo the Station.

“Advertising Agent” means a person, firm or company which has placed Booking(s) with the Station on behalf
of the Advertiser and who/which agrees to be bound jointly and severally together with the Advertiser for all sums
due to the Station under these Conditions, in consideration of the allowance of the Advertising Agent discount referred
to in Condition 13 (c), and which is authorised by the Advertiser o act on the Advertiser's behalf in the placement of
Bookings with the Stafion. The Advertising Agent appointed by the Advertiser shall be deemed to have full authority fo
act on all matters connected with the placing and changing of Bookings and the approval or amendment of Material.
Notwithstanding the foregoing, the Station reserves the right to accept or reject the Advertising Agent appointed by the

Advertiser af its complete discretion.

“Booking” means any reques!, agreement, purchase order or contract for the purchase of airfime, facilities or other

service made by the Advertiser and/or the Advertising Agent with the Station subject o these Conditions.

“Codes of Practice” means the Generic Codes of Practice on (a) Television Advertising Standards; (b) Television
Programme Standards; (c) Television Technical Standards and (d] any other standards, directions and regulations, issued

and amended by the Communications Authority of Hong Kong (“Communications Authority”) from fime fo time.
“Conditions” means the General Terms and Conditions contained herein and as amended from time o time.

“Jade” (Digital Channel No. 81) means the television service of the Station which principally transmits in the Chinese

language via both analogue and digital signals.

“J2” (Digital Channel No. 82) means the television service of the Stafion which principally transmits in the Chinese

language via digital signals.

“TVB News” (Digital Channel No. 83) means the television service of the Station which principally fransmits news

programmes in the Chinese language via digital signals.

“Pearl” (Digital Channel No. 84) means the television service of the Station which principally transmits in the English

language via both analogue and digital signals.

“TVB Finance & Information” (Digital Channel No. 85) means the felevision service of the Station which

principally transmits in the Chinese language via digital signals.

“Material” means any material including but not limited fo programmes, products, services, copy, talent, scripfs, films,
slides, video-tapes, discs or computer files, data, recordings and music for any commercial announcements used fo promote

the Advertiser's or Sponsor's Product.

“Pre-emption Structure” means the system whereby airlime purchase for any particular fime and af any specified
rate may be pre-empted in the manner described af the front of the Rate Card in which the Conditions are contained and

such system of pre-emption shall be deemed to have been incorporated in the Conditions.



“Product” means the goods, services or whatever the Advertiser wishes to promote.

“Programme” means a film, show or the like or part thereof during or between the telecasts of which the Advertiser's

Product will be the subject of commercial announcements.
“Rates” means the rafe of charges determined by the Stafion from time to time as applicable to any Booking.

“Rate Card” means the prevailing rate card published by the Station containing details of the Pre-emption Structure,
Volume Rebate, the spot rates for Jade, J2, TVB News, Pearl and TVB Finance & Information Channels, the Conditions

and such other terms and conditions governing the sale of airtime and sponsorships of the Station.

“Sponsor” means the Advertiser who, alone or jointly, confracts with the Stafion for the telecast of a Programme whether

owned by the Station, the Sponsor or by some other person.

“Station” means Television Broadcasts Limited which is a licensed commercial terrestrial television broadcaster providing

channels of services including Jade, ]2, TVB News, Pearl and TVB Finance & Information.

COMPLIANCE:

The Advertiser and the Advertising Agent acknowledge that the conduct of the business of the Station is governed by the
Broadcasting Ordinance (Cap. 562 and ifs related regulations, its licence, the Codes of Practice and all applicable laws
as amended from time to time and that all Bookings made by the Advertiser and/or the Advertising Agent are subject
to compliance with the Stafion’s obligations under the aforesaid law, regulations, licence and Codes of Practices. In the
event that the Station determines, whose judgement shall be final and absolute, that the continued performance of its
confractual obligations to the Advertiser and/or the Advertising Agent may infringe or be in breach of the aforesaid law,
regulations, licence and Codes of Practice, or would place the Station in a prejudicial position, the Station shall have the
right fo terminate the whole or such part of the Booking as remains outstanding with the Advertiser and the Advertising
Agent. The Advertiser and the Advertising Agent shall not have any claim in any nature whatsoever against the Station
for such termination and shall be liable for payment of any sum due or accrued due by the Advertiser or the Adverfising

Agent fo the Station for any telecast made or facility or service supplied up fo the time of termination.

PROGRAMME SPONSORSHIP:

Quotations and the terms and conditions for Programme sponsorship on Jade, ]2, TVB News, Pearl and and TVB Finance

& Information Channels are available upon request.
(a) SPONSORED PROGRAMMES

Station-owned Programmes are made available for sponsorship only on the basis of a minimum number of episodes
or segments which may differ according to Programmes. Sponsor-owned Programmes are acceptable subject to a
minimum number of episodes or segments and other conditions mutually agreed upon. A facilities charge must be

paid for the telecast of a Sponsor-owned Programme.

(b) COMMERCIAL ANNOUNCEMENTS TELECAST WITHIN SPONSORED PRO-
GRAMMES

are placed before the opening, inside and after the closing of the Programme. Insertion of advertising breaks in a
Sponsored Programme is subject to the conditions mentioned in Condition 2 above. The Station will be the sole arbiter

in the placing of commercial announcements.
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4. CHANGES IN RATES OR CONDITIONS:

(al

(b)

The Station reserves the right fo change its standard Rates or Conditions af any fime, but shall give THREE (3) months’
written nofice to the Advertiser who has a Booking in force at the fime. The Rates payable and the Conditions applicable
shall be those in force af the time of transmission, but the Advertiser concemed shall (by serving written nofice to the
Station within THIRTY (30) days upon receiving notice of such change) be entitled to cancel any Booking outstanding

to which the changed Rate or Conditions would otherwise be applicable.

The Statfion reserves the right o announce special charges and conditions which shall pre-empt all normal Rates and
Conditions from fime to time for special Programmes. Whilst the Station will give as much notice as possible to the
Advertiser who has a Booking in force af the time, the Station shall be under no duty fo give such notice. The Advertiser

concerned may, subject to availability, select other spots or Programmes in the same rate class.

5. MATERIAL STANDARDS:

All Material provided by the Advertiser or the Advertising Agent to the Station for telecast must comply with :-

(al
(b)
(c)

the laws of Hong Kong ;
the Codes of Practice ;

the Broadcasting Ordinance (Cap.562) and any Ordinance and other conditions controlling or regulating television

advertising.

The Advertiser and the Advertising Agent acknowledge that the Communications Authority is the statutory body vested

with the authority to make a final defermination of whether the Material supplied has violated any of the above-mentioned

rules. The Station is, therefore, not in a position to give any conlusive advice to the suitability of the Material supplied

for telecast.The Station shall not incur any liability to the Advertiser or the Advertising Agent who shall have no claim

whatsoever for damages or otherwise in respect of any advice sought from or given by the Station.

6. ACCEPTABILITY OF MATERIAL:

(al

(b)

Once Bookings are made it is the responsibility of the Advertiser and/or the Advertising Agent to supply Material
acceptable fo the Station and comply with Conditions 5 and 7. The Station reserves the right, at its absolute discretfion
and without incurring any liability, to decline to accept or transmit any Material and the Station shall not be obliged
fo give any reason for so declining. If the Advertiser and/or the Advertising Agent fail to provide the Station with
Material that is acceptable to the Station within the deadline sef herein, the Advertiser and the Advertising Agent shall
remain fully liable for their obligations under the Bookings and shall pay the Stafion in full for the charges applicable

fo the Bookings, whether or not any Material is in fact telecast.

If any Material accepted by the Station for telecast and is subsequently ruled unacceptable by the Communications
Authority or the Station defermines otherwise due fo other circumstances or evidence arising which may affect the
Station’s original acceptance of the Material, the Station shall immediately cease to telecast the Material and the
Advertiser shall have no claim whatsoever for damages or otherwise in respect of such original acceptance or non-
fransmission of the Material. The Advertiser and/or the Advertising Agent shall remain liable to the Station for the
payment of advertisements felevised and the remaining spots booked with the Stafion. It is the duty of the Advertiser
and/or the Advertising Agent to supply the Station with other Material (either new or amended version which shall

similarly be subject to the Conditions hereof) for the telecast of the remaining spots in the Booking.



()

(d)

The Station reserves the right, at its absolute discretion, fo do any act or thing in respect of the transmission of any
advertisement or part thereof (including the fading, editing or cutting thereof] which is found to contain unsuitable
advertisement copy and the Stafion shall not thereby incur any liability for the transmission of any such advertisement
or part thereof, but the Advertiser and/or the Advertising Agent shall remain liable to the Station for the payment of

such advertisements.

The Station reserves the right to determine and restrict any contiguous telecast or repeated transmissions of the same

or substantially the same adverfisement.

7. ADVERTISING MATERIAL AND DEADLINES:

(al

(b)

()

(d)

A Material instruction schedule covering all scheduled telecast time must be supplied by the Advertiser and/or the
Advertising Agent to the Station in writing for every Booking and it must contain the following information: date and
time of the scheduled spot(s), name of Product, duration and type of Material, reference or code name of Material.
The deadline for submission of such written Material instruction schedule is five (5] working days before the scheduled
date of telecast. If such written Material instruction schedule is not provided or if the material insfruction schedule
is provided partially or wholly by oral means, or if the written/oral material instruction is in any way incomplete or
unclear, the Advertiser accepts that the Station shall exercise its discrefion where necessary in the assignment of

Material instruction under the Booking without incurring any liability whatsoever to the Advertiser.

The Advertiser and/or the Advertising Agent shall remain fully liable for the payment of the full amount made under

the Booking.

Each item of Material shall be sent to the Station in a separate confainer, labelled with the following information:
identification number, name of the Advertiser/Advertising Agent/Sponsor, name of Product, duration and type of

Material.

Deadline for Material submission is two (2] days (excluding holidays and weekends| prior to the scheduled telecast
if the audio script and sforyboard of the Material has previously been primarily accepted by the Station. The Station
may, at its complete discretion, accept the delivery of Material where no primary acceptance is given but is delivered
to the Station four (4) days (excluding holidays and weekends) prior to the scheduled telecast. The primary acceptance
given by the Station to the audio script and storyboard shall not be regarded as a guarantee of the acceptability of
the Material fo the Stafion.

Subject fo agreement by the Station, the Advertiser may choose to deliver its Material to the Station later than the

deadline indicated above. A facility charge shall be imposed for such late delivery.

Whenever a specific length of fransmission other than announcement spots is booked, it shall be the duty of the
Advertiser and/or the Advertising Agent to provide Material that will run for the fransmission length as specified. If
the Advertiser and/or the Advertising Agent fail to provide such Material, the Stafion shall be entitled, but shall be
under no duty, to use the remaining time and the Advertiser and/or the Advertising Agent will remain liable to pay
the full amount made under the Booking. Where the Advertiser and/or the Advertising Agent supplies Material which
will exceed the fransmission length, the Station shall fransmit such part of it that will complete the transmission length

without exceeding the same and without incurring any liability whatsoever to the Advertiser.

In respect of announcement spots, unless Material is supplied by the Advertiser or the Advertising Agent which exactly
covers the time agreed for the announcement spots, the Stafion may run any part of such announcement spots or
any other Material it may have available for the Advertiser's Product(s) during the announcement spots as it sees
fit without incurring any liability whatsoever fo the Advertiser. The Advertfiser and/or the Advertising Agent shall still

remain liable to the Stafion for the fees payable hereunder for such Booking.



(f}  Each of the Advertiser and the Advertising Agent acknowledges and agrees that the Material supplied by them
will be used for the purposes of broadcasting in any one or more of the channels operated by the Station and the
content of such channels may be transmitted or exhibited simultaneously or otherwise in whole or in part on mobile
phones, any form of portable personal entertainment devices and the Station’s websites. Each of the Advertiser and
the Advertising Agent licenses and consents to and agrees fo procure all necessary licenses and consents from the
copyright owners of the contents in the Material for the Station to record, duplicate and copy the Material and all
other related materials submitted to the Station, for the conduct of the Station's aforesaid purposes and to retain in
perpetuity such materials and copies thereof for the purposes of internal reference, research and analysis by the Station
or its authorized service providers which may provide the same fo its subscribers relating to advertising performance

and post buy analysis and other non-commercial uses.

8. WARRANTIES AND INDEMNITIES:
Each of the Advertiser and the Advertising Agent warrants that

(a) it will be responsible for obtaining and paying for all necessary licenses and consents fo the transmission and exhibition
of any advertising or copyright material contained or the appearance of any person in the Material supplied by it or

its Advertising Agent for the purposes stated in Condition /(f] above;

(b) no advertisement copy or Material will breach the Codes of Practice, the copyright or other rights of, or be defamatory

to any third party;
[c] the Material submitted shall comply with all aspects with the laws of Hong Kong;
(d) no misleading or wrongful information is contained in the Material;

le) itwillindemnify and keep the Station indemnified against all actions, proceedings, costs (including legal costs on a full
indemnity basis), damages, expenses, penalty claims, demands and liabilities arising from any breach of the above
warranfies or in any manner whatsoever in consequence of the use, recording or felecasting of any advertisement copy,
Material or matter supplied by or fransmitted for the Advertiser or the Advertising Agent, including all costs incurred in

obtaining advice on and dealing with threatened claims or proceedings whether or not actually brought or instituted;

(f} it will also indemnify and keep the Station indemnified against all penalties imposed by the Communications Authority
and/or any other regulators or authorities for any breach of Condition 5 arising from the telecast of Material supplied by
or transmitted for the Advertiser or the Advertising Agent. Upon request by the Stafion, the Adverfiser and the Advertising

Agent shall provide evidences to the Station in support of the accuracy and regulatory compliance of the Materials.

9. CANCELLATION OF TELECASTS:

(a) The Station reserves the right to cancel any scheduled telecast or portion thereof without any prior notice. The
cancellation of any one or more Programmes or spots shall not invalidate the entire Booking and shall not enfitle the

Advertiser to any claims for loss or damage in respect thereof other than compensation as mentioned below.

(b) Any cancellation by the Station under Condition 9{a) above will, at the opfion of the Station, be compensated for
either by the granfing of additional spots of a like value, or by an extension of any Booking af no exira charge fo the
Advertiser, or by the deduction of a prorated value of the Programme or spots cancelled, from the amount otherwise

due to the Station.

10. VARIATIONS FROM TELECAST SCHEDULE:

All scheduled felecast times of programmes and,/or spots are subject to changes due o programming exigencies. The
Station will do ifs best to adhere to the scheduled times for telecast but will not give any warranty in respect thereof, and,

in particular, will not give any warranty as fo the specific telecast time of spots.



11. INTERRUPTION OF TELECASTS:

(a) The Stafion gives no warranty that it will be able to telecast as contemplated by the Booking. In the event of the
failure of the telecast facilities for whatsoever reason, including but not limited to electrical and mechanical failures,

the provisions of Condition 11(b] hereof shall apply.

(b) Inthe case of any telecast of material and,/or Programme is cancelled pursuant to Condition 11{a) above, the Station
will telecast the same as soon as possible thereafter, at a time next best available to be decided by the Station. The
Advertiser will accept and pay for such alternative telecasts as if the same had been telecast at the time stated in

the Booking.

12. PRE-EMPTION:

All Bookings are subject fo pre-emption according fo the Pre-emption Structure and the Advertiser and the Advertising Agent

accept the telecast schedule determined by the Pre-emption Structure as recorded by the Station is final and binding on them.

13. PAYMENT OF ACCOUNTS:

(a) The Advertiser and the Advertising Agent jointly and severally undertake to pay all rates and charges due fo the Station
for the Booking af least ten (10] days before telecast unless credit facility is granted by the Station to the Advertiser
or the Advertising Agent. If credit facility is granted, payment for all rates and charges shall be made on or before

the tenth (10th] day of the month following the presentation of monthly bills by the Station.

(b) In default of payment on the due date, the Station shall be entilled, without prejudice to any other remedy available

fo it, fo refuse fo fransmit any advertisements for that Advertiser and/or the Advertising Agent.

(c] AnAdvertising Agent's discount of 15% of the Stafion charges related to spots or other airtime, Sponsorship of Station-

owned or procured Programmes, and production will be given.

(d) Interest Charges: The Station reserves the right fo impose on the Advertiser and/or the Advertising Agent an inferest

charge of 1.5% per month on overdue accounts.

14. LIMITATION OF PRODUCTS:

The Station shall not be required to telecast Material for any Product other than the ones named in the Booking.

I15. RECORD OF TELECASTS:

The Station will keep a log of the date and time and Material of all telecasts made by it. In the case of dispute, the details

recorded in that log shall be conclusive and binding on the parties unless some manifest error shall appear therein.

16. VOLUME REBATES AND SURCHARGES:

The Advertiser who undertakes that its expenditure during 2020 will equal or exceed its expenditure during 2019 may
choose to receive the same level of Volume Rebate which applied in 2019. The Advertiser who wishes to select this method
of Volume Rebate qualification must nofify the Station in writing one (1) month before the commencement of 2020. If at the
expiry of 2020, the Advertiser's actual expenditure qualifies it for a greater or lesser Volume Rebate level than that initially

allowed, then the differences in amount shall be rebated or surcharged fo the Advertiser as appropriate.



17.

18.

20.

21.

22.

CANCELLATION AND RESCHEDULING:
(a) Cancellation: Bookings once made cannot be cancelled.

[b) Rescheduling: Except through pre-emption, the telecast date specified in any Booking may not be modified unless
the Station agrees, and unless a minimum of four (4) weeks' prior written notice is received by the Stafion from the
Advertiser or the Advertising Agent and such nofice is accompanied by a new telecast schedule acceptable to the
Station. Should less than four (4) weeks' nofice be given, any such change, if accepted by the Station, will be subject
to a surcharge. In any event, no change will be accepted which would reduce the overall monetary value of the

Booking in force and the rates applicable at the time of telecast will be applied to the revised schedule.

REGRADING:

The Advertiser may, upon the Stafion’s agreement, re-grade any spot fo a higher rate class, subject to the minimum nofification
period sfipulated under the Pre-emption Structure where pre-emption of another spot is necessary. Any re-grading of spot

to a lower rate class is not permitted.

TERMINATION BY STATION:

Notwithstanding anything herein before confained, the Stafion may, at any time forthwith, terminate the Booking by nofice
in writing fo the Advertiser or the Advertising Agent in the event of the Station’s broadcasting activities being terminated,
restricted, curfailed or affected by law or decree or by any defermination made by the Communications Authority or by
any means beyond the control of the Station. Such defermination shall be without prejudice to the liability of the Advertiser
for any sum due or accrued due by the Advertiser to the Station for any telecast made or facility or service supplied up

to the time of termination.

SCOPE OF AGREEMENT:

The Conditions govern all Bookings made by the Advertiser and the Advertising Agent which, together with the Booking,
shall represent the entire agreement between the parties. No representation or statement shall be binding on the Station

unless in writing and incorporated herein or in any document signed by the parties.

NOTICE:

Any notice required fo be given must be in writing and may be given either by post or by personal delivery or by fascimile
or other acceptable means of communication. Nofice will be deemed as duly served 24 hours after posting or on the

date of delivery or transmission.

LAWS:

These Conditions and any Booking made shall be governed by and construed according to the laws of Hong Kong.

Nothing in these Conditions, express or implied, is infended to or shall confer upon any person other than the Station, the
Advertiser and the Advertising Agent any right, benefit or remedy of any nature whatsoever under or by reason of these
Conditions. The provision of the Contracts (Rights of Third Parties) Ordinance (Cap.623) of the laws of Hong Kong are

expressly excluded from these Conditions.
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